@ 9AM-5PM

THE DIGITAL MARKETER'S TOOLKIT:
STRATEGIES FOR SUCCESS

WITH SYED HAMZA HUSSAIN

COURSE OVERVIEW:

Our comprehensive training program in digital marketing and social media provides participants with
the knowledge and skills needed to excel in today's rapidly evolving online landscape. From
understanding the fundamentals of digital marketing to mastering the intricacies of social media
platforms, this course equips individuals with practical insights and strategies to succeed in the digital
realm.

TRAINING METHODOLOGY:

Our training approach combines theoretical knowledge with hands-on exercises and real-world case
studies to ensure practical understanding and application. Participants will engage in interactive
lectures, group discussions, brainstorming sessions, and practical workshops to reinforce learning and
facilitate skill development. Additionally, guest speakers and industry experts will provide insights into
current trends and best practices, enhancing the learning experience and preparing participants for
success in the digital marketing field.
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COURSE OUTLINE:
DIGITAL MARKETING:

Introduction to Digital Marketing:

¥ Fundamentals and principles
¥ Understanding target audience and buyer personas

Search Engine Optimization (SEO)

=, On-page and off-page optimization
w, Keyword research and analysis

¥ SEO tools and analytics

Search Engine Optimization (SEO)

w, Pay-per-click (PPC) advertising

¥, Google Ads and Bing Ads

¥, Campaign optimization and budget management

Content Marketing

¥ Content strategy development

¥ Content creation and distribution

¥ Content marketing metrics and ROl measurement

Ecommerce Fundamentals & Acceleration

CRM

¥ Building email lists and segmentation

¥ Email campaign design and automation

¥ Email marketing analytics and optimization

Analytics and Performance Measurement

™ Key performance indicators (KPIs) tracking
¥ Data analysis and interpretation

¥, Campaign optimization strategies

SOCIAL MEDIA MARKETING:

Introduction to Social Media Marketing
m, Importance of social media in marketing
m, Overview of major social media platforms

Social Media Strategy Development

m, Setting objectives and goals

=, Audience research and targeting

#, Content planning and calendar creation

Platform-Specific Tactics
w, Facebook Marketing

¥, Instagram Marketing
m Twitter Marketing

¥ Linkedin Marketing

¥ TikTok Marketing
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Social Media Advertising

% Ad formats and targeting options
% Campaign setup and optimization
% Budget management and ROl measurement

Community Management and Engagement
% Building and managing online communities
¥ Responding to comments and messages

% Handling customer inquiries and feedback

Influencer Marketing

% Identifying and partnering with influencers

% Developing influencer marketing campaigns
% Measuring the effectiveness of influencer collaborations

Social Media Analytics

% Tracking social media metrics and KPls

% Analyzing performance data

% Iterating and optimizing social media strategies

TRAINER’S PROFILE
SYED HAMZA HUSSAIN

Syed Hamza Hussain is a seasoned digital marketing expert with over 9 years
of diverse experience in the industry. Currently serving as the E-commerce
Excellence Manager and Sustainability Lead at L'Oréal, Hamza has traversed a
rich career path that includes roles as a Brand Marketing Intern at PSC and
various positions within media agencies before joining L'Oréal Pakistan. With a
solid foundation built through his MBA from SZABIST, Hamza's journey has been
characterized by continuous learning and adaptation to the ever-evolving
digital landscape.

Hamza's expertise spans across Social Media Management, Data Analytics,
Digital Transformation & . Known for his creative thinking and ability to visualize
data effectively, he has developed and executed impactful campaigns that
drive engagement and deliver measurable results. His training approach
combines theoretical knowledge with practical insights garnered from
real-world experiences, fostering an interactive learning environment where
participants are inspired to think strategically and creatively in their digital
marketing endeavors. With a passion for innovation and sustainability, Hamza
is committed to empowering individuals to excel in the digital age, making him
a valuable asset to any training program seeking to navigate the complexities
of modern marketing.

™y 0332-7783999

Pakistan Society for

£ 4 Training and Development ANANL d. sl
e e @ pstaceme t'_,fl 0318-4387944 @ Mehtab.hafeez@pstd.com.pk

Mehnaz.majeed@pstd.com.pk




